MADE Kraft Heinz’s Commitment to American Heritage & Jobs
BY U s 150+ years of feeding families, growing jobs and supporting local communities.

From cheese in Chicago to horseradish in Pittsburgh, our
story began with small-town grit and a belief in quality food
for all.

Today, 14,000+ Kraft Heinz employees and 30 manufacturing
facilities across the U.S. bring that same spirit to life every
day.

91869 1876 91896 91903 91900s-1910s

Henry J. Heinz begins Heinz Tomato Ketchup Heinzintroduces the now-  james L. Kraft begins selling ~ Heinz becomes the world’s
selling homegrown grated ~ (originally called iconic “57 Varieties” cheese from a horse-drawn largest tomato product
horseradish in clear glass ~ “Catsup”) debuts in the slogan - a foundational wagon in Chicago. producer and expands
bottles in Pittsburgh, U.S., made with five branding milestone in access to canned goods,
pioneering food simple ingredients. American history. cementing its role in
transparency and quality. American food

manufacturing.

9 1930s-1940s 91990s 92010s 92019
Heinz supports food effortsinthe ~ NASA approves Heinz Tomato Kraft Heinz launches a global R&D Kraft Heinz celebrates 150 years of
U.S. to help struggling families Ketchup for space missions, center and continues to adapt American food heritage with retro
during the Great Depression and reflecting its ubiquity and innovations like upside-down packaging reminding consumers of
address rationing and scarcity American cultural status. ketchup bottles and reduced Kraft Heinz’s American origins in
during World War II. salt/sugar formulas. Pittsburgh.

By the Numbers:

invested in U.S. manufacturing
over the past 5 years, with a
U.S. Kraft Heinz employees and | investmentin U.S. supply chain planned

manufacturing facilities make over the next approximately five years,
of the food we sell in the U.S. creating in
communities where our U.S. factories are
located.

To learn more, please visit kraftheinz.com/made-by-us
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